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VISION 
Promoting a Gender Equal Society & Active and Participatory Citizenry  

 

MISSION 
Forming a stable, prosperous and equal society based on principles of j ustice, 

human dignity, fairness and equality for all through education and advocacy 

 

VALUES 
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MESSAGE FROM THE EXECUTIVE-     

DIRECTOR 
The year 2020 was unprecedented on so many levels. In March 2020, South Africa was placed 

under its first - ever hard lockdown as the COVID pandemic continued to wrea k havoc in the lives 

of thousands of people in our country and hundreds of thousands more across the world. Many 

people were left unemployed as busin esses were forced to close down.  The pandemic not only 

revealed but also exacerbated inequalities between citizens and countries on a scale we have 

never seen before. However, this experience has forced the  world to sit up and take stock .  We 

know that the road to recovery will be hard and long but South Africans are a resilient people 

and we will restore oursel ves to our former glory.  

 

Women Lead Movement, like other organizations faced many challenges too and we were pressed due to circumstances to adapt 

to the changing environment. Where in the past we would engage with our beneficiaries face to face  we had to take our education 

and advocacy online and made use of social media, print, radio and television  to continue advocating for gender equality, social 

justice and human rights. We participated in multiple webinars, rolled out impactful  social media campaigns, established our Girls 

Lead Network and co- lead a public participation process on homelessness in the City of Cape Town.  Through all  our efforts we 

have reached thousands of people the world over.  

 

In June 2020, we have also established our firs t office outside of South Africa in  the country of Madagascar. This in itself has been 

a massive feat for the organization and we are edging closer to establishing another office in 2021.  This is in line with our vision 

to establish our organization as one  of the leading women- led grassroots movements in Africa. The Madagascar team is led by a 

young lawyer and activist Onjaniaina Rabemanana. 

 

The year 2020 forced us out of our comfort zones and tested our resilience and resourcefulness like never before but  we have 

not only survived but thrived under extremely difficult circumstances. We have forged new partnerships with Caban Investments, 

Sanlam Investments and Outward Bound with more partnerships  and collaborations  in the process of being finalized for 202 1. The 

WLM Team was relentless in their efforts and kept moving forward despite the challenges. Our commitment to educate,  inspire 

and advocate remains firmly in  place and we are ready to take on 2021  and continue to positively influence the lives of our citizens, 

communities and country  

 

Yours in Power 

MELENE ROSSOUW 
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WLM OBJECTIVES 
 
 

GOAL  1 Increased leadership, skillfulness  and self- confidence of women and girls  
 
 

GOAL  2 Increased knowledge and understanding of human rights, women's rights and the impact of 
gender discrimination to reduce human rights violations and abuse of women and girls  
 

GOAL  3 Increased participation and representation of women in local government, community - based 
organizations, existing community structures and decision -making processes 
 
 

GOAL  4 Educated and empowered women and girls on the frontlines advocating and campaigning in 
schools and the community for women's rights, gender equality and the eliminati on of GBV 
 
 

GOAL  5 Equipping women and girls to become agents of change in their communities and schools  
 
 

GOAL  6 Organized community activities through established Women Community Forums which is a 
WLM Flagship initiative 
 
 

GOAL  7 Increased knowledge and understanding of Democracy and the Constitution to combat low 
levels of public participation in processes such as voting and other forms of public life  
 

GOAL  8 Cultivating an engaged and responsible citizenry to hold each other and their elective 
officials accountable  
 
 

GOAL 9 To influence positive attitude and behaviour change in communities and schools.  
 
 

GOAL 10 To expand the knowledge base of women, men & youth on gender- based violence (GBV) 
and provide them with peaceful, non - violent solutions & strategies to prevent GBV  
 
 

GOAL 11 ¢Ć ÎĆĀÓĥÎġ ēĆúíÎĴ ÀÓıĆÎÀÎĴ ÀĀÓ çĖÀĚĚĖĆĆġĚ ĚÙĀĚíġíĸÀġíĆĀ ġĆ ÙĀëÀĀÎÙ ĲĆÿÙĀ˫Ě ÀÌíúíġĴ ġĆ
protect and promote their rights  
 

GOAL 12 Develop, Support and Grow Women owned Small and Medium sized Enterprises  
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VALUE PROPOSITION 
 

We deliver value to our stakeholders by providing our beneficiaries with access to leading edge 
programmes on Gender Based Violence, Gender Inequality, Public Participation and Human Rights & 

Democracy to ensure that the communities that they serve become places where an active, informed and 
participatory citizenry thrives.  

 

SERVICE OFFERING 

 
Capacity building 

 

Community/ Public Engagements 

 

 

Policy Advisory 

 

Advocacy and Campaigning 

 

 

Legislative Training & Education 

 

Research and Writing 

 

 

Project development and 

management 

 

Public/Motivational Speaking  
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WLM PROGRAMME OFFERING 

 
  Women Lead Movement offers the following programmes in communities, schools and to businesses:  

o Problem Solving Skills  

o Conflict Management  

o Communication Skills  

o Personal Development & Personal Development Plan  

o GBV & Gender Equality  

o Constitution: Human Rights & Democracy 

o `ÀġíĆĀÀú ZÙçíĚúÀġíĆĀ ÓÙÀúíĀç Ĳíġë µĆÿÙĀ˫Ě ÀĀÓ -ëíúÓĖÙĀ˫Ě víçëġĚ 

o Link between GBV & HIV  

o Substance Abuse & FASD  

o Sexual Health & Reproductive Rights  

o Effective Leadership Skills  

o Understanding Gender & Socialization process  

o Understanding Masculinity and Femininity in a Patriarchal Culture  

o Gender Sensitive Active Non- Violence  

o Community Action Planning  

o Time Management   

o Stress Management  

o Social Inclusion  

o µĆÿÙĀ˫Ě 8ÎĆĀĆÿíÎ 8ÿēĆĲÙĖÿÙĀġ ˖ 8ĀġĖÙēĖÙĀÙĥĖĚëíē 
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WLM CAMPAIGNS, EVENTS, ADVOCACY, 

WEBINARS AND IMPACT  
 

CAMPAIGN # 1: TYPES OF GENDER- BASED VIOLENCE 

 

 On the 17th June 2020, our President Cyril Ramaphosa once again addressed the nation this time not only on the rules and 

ĖÙĚġĖíÎġíĆĀĚ ÀĖĆĥĀÓ úĆÎ÷ÓĆĲĀ Ćæ ĆĥĖ ÎĥĖĖÙĀġ ēÀĀÓÙÿíÎ -f²M2ʵʽˋ ëÙ ĚēÙÎíæíÎÀúúĴ ÿÀÓÙ ÿÙĀġíĆĀ Ćæ ġëÙ ĚÙÎĆĀÓ ēÀĀÓÙÿíÎ ˨¢ëÙ µÀĖ

against Women and Girls˩ íĀ zĆĥġë æĖíÎÀˋ ĖÙ- iterating the severity of the scourge of Gender - Based Violence. At the time no fewer 

than 21 women and children had been murdered. 

 

Women Lead Movement engaged on an informative and educational campaign, to speak on all those whose voices had been 

silenced. The purpose of the ˨µZ_˟ Types of Gender- Based Violence Campaign˩ ĲÀĚ ÌĖÙÀ÷ ġëÙ ĚíúÙĀÎÙ ÀĀÓ ÙĕĥíēēÙÓ Àúú ĲĆÿÙĀ

ÀĀÓ çíĖúĚ Ĳíġë ÀÎÎĥĖÀġÙ íĀæĆĖÿÀġíĆĀ ĆĀ ÙĳÀÎġúĴ ˨µëÀġ GÙĀÓÙĖ-ÌÀĚÙÓ ²íĆúÙĀÎÙ íĚ˩ˋ ġÀ÷íĀç ġëÙ ÀĥÓíÙĀÎÙ ġëĖĆĥçë ġëÙ ıÀĖíĆĥĚforms of 

GBV that could be easily understood and once accurately informed, women and girls would find the courage to confidently take 

the next steps in seeking the necessary follow - up help. 

 

   CAMPAIGN #1 -  STATISTICS: 

¶ TOTAL DIRECT REACH:  8 255 people 

¶ INDIRECT REACH / PAGE SHARES: 130 page shares 

¶ POST ENGAGEMENTS: 2 340 people 
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CAMPAIGN # 2: GIRLS LEAD SOCIAL NETWORK 

 

The Women Lead Movement: Girls Lead Social Network Campaign deemed widely popular and landed well with both 

our young and older audiences.  The primary purpose of this campaign was to showcase the intelligence, skills, future 

hopes and aspirations but more importantly the conscious impact and willingness of the yo uth (young girls) to 

meaningfully contribute to the betterment of their communities and South Africa at large.  These young girls were 

previously selected and participated in the Women Lead Movement Training and Empowerment Workshops across 

schools in the Western Cape, Central Karoo, Klein Karoo, Cape West Coast and Cape Winelands districts. The 

secondary aim of this campaign was to afford young girls and platform to echo their voices and share their opinions 

standing in solidarity against all forms of Gend er- Based Violence. 

 

 

  CAMPAIGN #2 -  STATISTICS:  

  

¶ TOTAL DIRECT REACH:  25,5000 people                               
¶ INDIRECT REACH / PAGE SHARES: 460 page shares         
¶ POST ENGAGEMENTS: 5,727 people 
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CAMPAIGN # 3: WOMEN LEAD MOVEMENT PERSPECTIVES 

 
  ¢ëÙ µĆÿÙĀ ZÙÀÓ _ĆıÙÿÙĀġ sÙĖĚēÙÎġíıÙĚ -ÀÿēÀíçĀ ĖÀĀ ÀÎĖĆĚĚ Àúú ÿÀöĆĖ ĚĆÎíÀú ÿÙÓíÀ ēúÀġæĆĖÿĚ Ĳíġë À ˨æĖÙĚë ēÙĖĚēÙÎġíıÙ˩

launched at the start of the week (every/each Monday) for the duration of the campaign.  This campaign was intentionally ta rgeted 

at the working/professional woman. The purpose of this insightful campaign was to gauge insights of women in their respective  

areas of work, namely: Women in the Legal space, Women in the Retail space, Women in Corporate Human Resources/Human 

Capital space, Women in Public Relations and so forth. The objective of this online campaign was to highlight barriers, inequality,  

harassment, gender pay parity and obstacles professional women face on a daily basis as they go out and fend for a living, he nce 

impacting their families and communities. Paving the way for all women, especially those from indigent communities in gaining 

access to professional services.  

 

 

   CAMPAIGN # 3 -  STATISTICS:     

   

¶ TOTAL DIRECT REACH:  21,600 people 
¶ INDIRECT REACH / PAGE SHARES: 76 page shares 
¶ POST ENGAGEMENTS:  4,921 people 
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CAMPAIGN # 4: PRINCIPLES OF DEMOCRACY 

  ĀĆġëÙĖ ēíúúÀĖ Ćæ µĆÿÙĀ ZÙÀÓ _ĆıÙÿÙĀġ íĚ ˨ ÎġíıÙ ÀĀÓ sÀĖġíÎíēÀġĆĖĴ -íġíĸÙĀĖĴ˩ ġëíĚ ÎÀÿēÀíçĀ æĆÎĥĚÙÓ ĆĀ ÙÓĥÎÀġíĀç ġëÙ ÎíġíĸÙĀĖy 

ĆĀ ĲëÀġ 2ÙÿĆÎĖÀÎĴ ÀĀÓ KĥÿÀĀ víçëġĚ ÙĀġÀíúː 2ÙÿĆÎĖÀÎĴ ëÀĚ ĆæġÙĀ ÌÙÙĀ úíÿíġÙÓ ġĆ ĆĀúĴ íĀÎúĥÓÙ ˨æĖÙÙ ÀĀÓ æÀíĖ ÙúÙÎġíĆĀĚ˩ Ìĥġ ġëere 

is so much more to Democracy and our citizens are not aware of this.  The WLM ˟  Principles of Democracy Campaign sought to 

highlight 10 Fundamental principles of democracy even more robust is that it is based on our Constitution of 1996, which is t he 

supreme law of the Country but research has shown that only 50% of South Africans are aware of the Constitution and/or knows 

exactly what it entails after 26 years of freedom. An imperative objective of this online campaign was to specifically highli ght the 

understanding of Freedom of Speech, the right to Dignity and the right to Safety and right to Equality against the backdrop of t he 

gross gender - based violations against women and girls.  

 

     CAMPAIGN # 4 -  STATISTICS:     

¶ TOTAL DIRECT REACH:  2090 people                               
¶ INDIRECT REACH / PAGE SHARES: 36 page shares         
¶ POST ENGAGEMENTS: 996 people 
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CAMPAIGN #5: Breaking the Silence:  City of Cape Town 

  Women Lead Movement delivered a pertinent and encouraging message of HOPE to all women across the South Africa during 

µĆÿÙĀ˫Ě _ĆĀġë ĆĀ ġëÙ ĖÙÀúíġíÙĚ ÀĀÓ ēĖÙıÙĀġÀġíıÙ ĚġĖÀġÙçíÙĚ ÀĖĆĥĀÓ GÙĀÓÙĖ- based Violence in our province. This campaign # 

BreakingTheSilence was run in conjunction with The City of Cape Town with a staggering viewing of 2900 viewers on the debut of 

this campaign. Women Lead Movement also recruited 10 gender activists to add their voices to the campaign and together we 

have reached more than 5000 people. 

 

                           
 

CAMPAIGN #6:  Pass the Mic Campaign 

Launched by ONE, a self- described "global movement campaigning to end extreme poverty and preventable disease by 2030," 

with a particular focus on Africa, the initiative aims to promote "data, facts, and science to defeat COVID - 19."  This 

initiative  called #PassTheMic sought to cut through the noise by giving leading pandemic experts and frontline workers a powerful 

platform: the social media accounts of A - list ce lebs with millions of followers.  µĆÿÙĀ ZÙÀÓ _ĆıÙÿÙĀġ˫Ě 8ĳÙÎĥġíıÙ 2íĖÙÎġĆĖˋ

Melene Rossouw played a pivotal role in this outstanding international campaign and certainly did South Africa and Africa jus tice. 

Overview 25,300 viewings at the start of the campa ign with the numbers increasing throughout. With an overall viewing of the 

entire #PasstheMic campaign which spanned over a two month period  reaching a total viewing of 250 million  people across the 

world.  

 

                      

 

https://www.one.org/international/take-action/oneworld/passthemic/
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CAMPAIGN #7:  GBV & PROTECTION ORDERS WITH VOICE OF THE CAPE 

Women Lead Movement partnered with Voice of the Cape where we were provided with 4 weeks on radio to educate 

the citizens on Gender Based Violence, forms of GBV, Legal action that can be taken and strategies to prev ent GBV. 

The campaign was hugely successful and meaningful engagement was held with the public  

 

                        

    

CAMPAIGN #8:  1001 VOICES: ACTIVE AND PARTICIPATORY CITIZENS 

Women Lead Movement partnered with 1001 Voices to advocate for an active and participatory citizenry to shape and influence 

democracy in South Africa  
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PUBLIC PARTICIPATION & POLICY INPUTS 

 

 1. Policy Inputs: Inputs on the Domestic Violence Amendment Bill 2020 

 

 Women Lead Movement in conjunction with other leading Civil Society organizations, Activate Change Drivers and Sonke Gender 

Justice embarked an 8 day intensive public participation process to unpack the Domestic Violence Act. In excess of 100 women 

were invited to participate and engage in a webinar to give inputs and recommendations on policies that directly impact their  

lives. Public Participation and the role that ordinary citizens play in having their voices heard in policy - making is paramount to  

WLM. The daily 9 hour long sessions yielded much fruit. Submissions on the Domestic Violence Act (DVA) has officially been 

handed over. On the 7th of August 2020 a media statement has been released from the office of Justice Minister Ronald Lamola, 

stating that the three bills aimed at eradicating gender - based violence are making their way to Parliament.  
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 2. Public Participation 

  2.1 Inkathalo Conversations on Homelessness in the City of Cape Town 

The Inkathalo Conversations is a platform to advance and deepen who we are as a people, as a country and as a democracy. The 

first of The Inkathalo Conversations delves into the complex issue of homelessness in the City of Cape Town. The conversation  

was structured around a robust engagement methodology with the aim of facilitating dialogue among stakeholders. The stated 

outcome was to make direct and meaningful input into the decision - making process pertaining to the review of the Street People 

Policy (2013) and recommendations towards a City - wide strategy to address homelessness in Cape Town. Using this dialogical 

approach, the narratives of the marginalized  as well as those working alongside homeless individuals, surfaced several lived 

experiences. The understandings that emerged have been translated into recommendations for amending the Street People Policy 

and for developing a strategy that is founded on justice.  

 

On the 31st of July 2020, the City of Cape Town, through the office of Cllr Badroodien, requested The Inkathalo Conversations to 

æÀÎíúíġÀġÙ ÀĀ íĀÓÙēÙĀÓÙĀġ ēĖĆÎÙĚĚ ġëÀġ ĲĆĥúÓ ēĖĆıíÓÙ ĖÙÎĆÿÿÙĀÓÀġíĆĀĚ ġëÀġ ĲĆĥúÓ íÿēĖĆıÙ ġëÙ -íġĴ˫Ě ēĆúíÎíÙĚ ÀĀÓ ĚġĖÀġÙçíÙĚ ġĆ 

address homelessness. The City of Cape Town appointed Women Lead Movement and Community Chest to lead these 

Conversations under the leadership of Melene Rossouw and Lorenzo Davids. The content of the first phase of the dialogues is 

contained in this Phase One (1) Comprehensive Report and is shared with the public and with the City of Cape Town. The Inkathalo 

Conversations Phase One took place from Wednesday, 19 August 2020 and concluded on Wednesday, 23 September 2020.  
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 2.2 Legal Aid  ˟Athlone Branch  

Women Lead Movement attended the Community Stakeholder Engagement at the Legal Aid Justice Centre in 

Athlone.  The following topics and issues dominated the agenda: Access to justice in indigent communities; 

Collaborative outreach programmes around social justice issues; Strengthening linkages within communities.   Women 

Lead Movement will be partnering with Reclaim the City and Legal Aid South Africa on Advocacy Training within our 

communities, kicking - off in Khayelitsha and expanding across the Cape Flats.  

 

                       

  

2.3 Kagiso Trust 

  A round- table discussion run by the Kagiso Trust and the South African Institute for Advancement, Iyathelo. Unpacking 

ġëÙ ÎĆÿēĖÙëÙĀĚíıÙ ÓÀġÀ íĀ ġëÙ ˨¢ĴēĆúĆçíÙĚ vÙēĆĖġ Ćæ -íıíú zĆÎíÙġĴ íĀ zĆĥġë æĖíÎÀ˩ː  Women Lead Movement engage in 

discussions and observations  and gave critical input on the following: The National Social Sector Summit and how 

the sector  should be responding to the selection criteria for the summit; Understanding Social Compacts as an 

approach to confronting poverty and inequality; Building for the future: Strengthening the NGO Sector.  
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WEBINARS 2020 

 
Women Lead Movement participated in numerous webinars due to COVID engaging on an array of pertinent issues from GBV, 

Gender Inequality, Democracy, Elections, Active Citizenry, Public Speaking, Black Lives Matter Movement and How to create 

Impact. Not only have we participated in discussions in South Africa but  also Nigeria, Zimbabwe, India and USA. Our 

engagements were impactful and reached thousands of people through all of these platforms of engagements.  
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WLM PUBLIC SPEAKING ENGAGEMENTS 

 
  Throughout the COVID period face to face engagements were practically  impossible. However Women Lead Movement did 

manage to participate in 8 public speaking engagements on different topics such as: 

ü Diversity and Inclusion -  Learners Summit  

ü Brandvlei Correctional Services  

ü Barriers that prevent organizations working together  ˟Influential Leadership Conference  

ü Presentation of the pre - report on Homelessness in the City of Cape Town  

ü Youth Dialogue in Western Cape Provincial Parliament  

ü Woolworths Cavendish Store Talk  ˟¢ëÙÿÙˊ ˨8ĀçÀçíĀç ġëÙ sĆĲÙĖ Ćæ ġëÙ -ĆúúÙÎġíıÙ˩ 

ü zĆĥġë æĖíÎÀ -ëíúÓĖÙĀ˫Ě ĲÀĖÓĚ ˟2020 

ü First Lady Chamber  ˟2020 Awards Ceremony 

 

 

                                                    1. Diversity and Inclusion -  Learners Summit  

Melene Rossouw delivered a presentation to the Learners Summit organized by FEDSAS and the Western Cape Education Trust. 

¢ëÙ ġĆēíÎ ĲÀĚ ˨2íıÙĖĚíġĴ ÀĀÓ MĀÎúĥĚíĆĀ˩ː zëÙ ĚēĆ÷Ù ÀÌĆĥġ ġëÙ ÎëÀúúÙĀçÙĚ ÀĀÓ ÌÙĀÙæíġĚ Ćæ 2íıÙĖĚíġĴ ÀĀÓ MĀÎúĥĚíĆĀ ÀĀÓ ġĆĆ÷ ġëÙ

learners through the Bil l of Rights with specific focus on the rights to Equality and Human Dignity and how those rights and linked 

to the Diversity and Inclusion. Melene explained the differences between Exclusion, Segregation, Integration and Inclusion.  
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        2. Brandvlei Correctional Services    

Melene Rossouw delivered the keynote address at the annual Long Service Awards at Brandvlei Correctional Services to 

recognize their members for 10, 20, 30 and 40 years of service.  The event was combined with a certificate ceremony for their 

members who have gone the extra mile during the C OVID pandemic.  

 

                  

 
   3. Barriers that prevent organizations working together  ˟Influential Leadership 

Conference 

  _ÙúÙĀÙ vĆĚĚĆĥĲ ÓÙúíıÙĖÙÓ ġëÙ ÷ÙĴĀĆġÙ ÀÓÓĖÙĚĚ ˨MÿēĆĖġÀĀÎÙ Ćæ -ĆúúÀÌĆĖÀġíĆĀ ÌÙġĲÙÙĀ fĖçÀĀíĸÀġíĆĀĚ ÀĀÓ ZÙÀÓÙĖĚ˩ Àġ ġëÙ

Influential Leaders Conference. She addressed some of the barriers such as i) Unhealthy competition between staff and managers 

ii) Intoleran ce of people you perceive as different to you and here we look at your intolerance of views,  ideas and opinions of your 

team iii) Lack of knowledge and understanding of the bigger picture and iv) Self- Centric behavior. She further discussed the 

benefits and opportunities for effective collaboration  
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4. Presentation of the pre - report on Homelessness in the City of Cape Town 

  Melene Rossouw Co- Led the Inkathalo Conversations on Homelessness in Cape Town. She provided feedback on i) the Status of 

the report and next steps in the pre - stakeholder engagements ii) the major benefits of public participation iii) The mechanics of 

the process iv) The chapters in the report;  The Soul of the City, Inter/Intra - sectoral Connection and Collaboration, Interventions, 

Criminalization of Homelessness and Institutionalized Violence, Socio - economic Drivers and Obstacles, Houselessness -  The 

Physical Nature of Homelessness, The Concept of Family, Agency and Resilience and Recommendations 

 

                   
 

5. Youth Dialogue:  Western Cape Provincial Parliament  

Melene Rossouw was invited by the Western Cape Provincial Parliament to participate in its annual Youth Dialogue. Two topics 

were debated by Members of the Provincial Parliament as well as young people from across the Western Cape : 

1.  The impact of COVID- 19 on the work of parliament -  why the role that parliament plays, oversight and accountability needs to 

continue even during a National State of Disaster  

ʶː KĆĲ ÎÀĀ ġëÙ µ-ss ÙĀĚĥĖÙ ġëÀġ ĴĆĥĀç ēÙĆēúÙ˫Ě ÎëÀúúÙĀçÙĚ æíĀÓ ÙĳēĖÙĚĚíĆĀ íĀ ġëÙ sĖĆıíĀÎíÀú sÀĖúíÀÿÙĀġ ÓĥĖíĀç ÀĀÓ

post COVID-19 and how the WCPP can best engage with young people in the Western Cape.  
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6. Woolworths Cavendish Store Talk  ˟¢ëÙÿÙˊ ˨8ĀçÀçíĀç ġëÙ sĆĲÙĖ Ćæ ġëÙ -ĆúúÙÎġíıÙ˩ 

·ĆúÀĀÓÀ sÙġÙĖĚÙĀ ÓÙúíıÙĖÙÓ À ġÀú÷ ĆĀ ˨8ĀçÀçíĀç ġëÙ ēĆĲÙĖ Ćæ ġëÙ ÎĆúúÙÎġíıÙ˩ ĲëÙĖÙ ĚëÙ íÿēúĆĖÙÓ ZÙÀÓÙĖĚëíē Ćæ ġëÙ

C&GM Team(s) to embrace and demonstrate Inclusive Leadership and harness Collective Intelligence. She challenged 

the staff start using their Voice as a Collective to bring about the change they wish to see within their working 

environments, their families and for themselves.  

 

     

 
7. zĆĥġë æĖíÎÀ -ëíúÓĖÙĀ˫Ě ĲÀĖÓĚ ˟2020 

The prestigious SACA-2020 ceremony was held in Sandton on the 16th December 2020. Women Lead Movement was 

honored ġĆ ëÀıÙ _-˫Ó ÌĆġë ġëÙ VĥĀíĆĖ ĲÀĖÓĚ ÀĀÓ ġëÙ zÙĀíĆĖ ĲÀĖÓĚ -ÙĖÙÿĆĀíÙĚː 8ĀġĖíÙĚ ĲÙĖÙ ĖÙÎÙíıÙÓ æĖĆÿ ÀÎĖĆĚĚ

the country with fair representation of all provinces in South Africa. There is truly fantastic talent  Ćĥġ ġëÙĖÙ íĀ ġĆÓÀĴ˫Ě

modern children. After a gr ueling vetting and judging process.  65 names were shortlisted and the 2020 Winners were 

announced at a gala event at the Protea Balalaika Hotel.  

                                                                

 



 

       Page | 26 
 

8. First Lady Chamber  ˟2020 Awards Ceremony 

Women Lead Movement delivered a keynote address at the 2nd Annual First Lady Chamber  ˟Business of the Year 

Award 2020 ceremony. Director of Strategic Partnerships and Communication spoke to the challenges, barriers, 

successes, failure and the epic prop ortions of uncertainty facing Female Entrepreneurs during this unprecedented 

time of Covid-1 
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ADVOCACY 

 
                  PROTECTION ORDER NIGHTMARES SOUTH AFRICA GROUP  

 
 Protection Orders Nightmares South Africa was a group started by Women Lead Movement to assist the general public, 

especially women and victims of domestic violence as they navigate the criminal justice system in obtaining protection orders  

and understanding the types of help available to them against their perpetrators. The existing platform allowed victims to have 

their voices heard in a dignified manner amplified by the encouragement, advice and support of other members within the 

group, availing their own professional se rvices. The objective of this group is to call for a Total Transformation of the Criminal 

Justice System, with the aim of developing our own referendum, with an emphasis on what resources who be needed to effect 

change and see radical and reformed results within the criminal justice system.  The group has grown exponentially in 

membership with a current statistic of more the 641 members having their voices heard on a daily basis.  

 

 

 Membership -  STATISTICS:     

¶ TOTAL DIRECT REACH:  641 members                              

¶ INDIRECT REACH / PAGE SHARES: 360 comments and post engagements 
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      NEW PARTNERSHIPS 2020  

 
Women Lead Movement formed three brand new partnerships this year with Caban Investments, Sanlam and     Outward Bound.  

1. The Partnership with Caban Investment will focus on implementing WLM Women Ec onomic Empowerment Programme. The 

objectives ĆıÙĖÀúú Ćæ ġëÙ µĆÿÙĀ˫Ě 8ÎĆĀĆÿíÎ 8ÿēĆĲÙĖÿÙĀġ sĖĆçĖÀÿÿÙ ÀĖÙˊ 

  a) To develop, support and grow Small and Medium- Sized (SME) Women owned businesses  
b) To contribute towards the growth of local economies in South Africa  
c) To invest the necessary skills, tools and resources to women in business and thereby promote a ge nder equality in the 
economy 

   

      

2.  The Partnership with Sanlam Investments will focus on COVID food Relief and Community Education and Empowerment 

programmes 

                          
3. The Partnership with Outward Bound will focus on Skills Development for the youth.  
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                         WLM MEDIA COVERAGE 

 
  1. The Womxn Show: Season 3 

The Womxn Show Season 3 aired on Tuesday, 7th July on DSTV Channel 263 with a discussion on the effects of Gender- Based 

Violence during National Lockdown. Women Lead Movement spoke to the challenges women face in the attainment of Protection 

Order, pre / during and post lockdown. WLM addressed key is sues as well as the obstacles women face in navigating the Criminal 

Justice System; understanding legal processes, knowing your rights: Right to Safety / Right to Equality / Right to Dignity; 

understanding the core differences between protection orders/lay ing a criminal charge/ civil claim and the implications thereof  

 

                                                                 

2. Afternoon Express -  SABC 3 

Throughout the year 2020 Women Lead Movement was continuously  called back on the Afternoon Express on SABC 3 to speak 

about Gender Based Violence in South Africa within the context of COVID 19 reaching thousands of viewers across the country. 
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  3. Radio Interviews-  Kommentaar on RSG 

Women Lead Movement was invited by RSG programme Kommentaar to provide opinions on topical issues affecting the country.  

                           

 

4. TV interviews on KYKNET and ENCA 

Melene Rossouw appeared on KYKNET and ENCA talking about the activism of Women Lead Movement  
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 5. Social Media / Print Media  

Women Lead Movement appeared in numerous social media interviews and print media that reached more than 10 000 people 
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 6.   Episode 5 ˟  ˨8ĀçÀçÙ Ĳíġë 2íÀÿĆĀÓ ¢Àú÷ zëĆĲ˩ 

As activist and advocates for human rights  ˟we come face to face with injustices, inequalities and the  harsh realities of inflicted  

violence on societies most vulnerable on a daily basis. An insightful conversation  ĲÀĚ ëÙúÓ Ĳíġë zëĆĲ KĆĚġˋ ˨2íÀÿĆĀÓ˩ ÀĚ ĲÙ

addressed pertinent issues currently rife as it relates to Gender - Based Violence in our forgotten communities.  

 

 

   7. Congratulations to the Executive Director  

We would like to extend our Congratulati ons to the Executive Director of Women Lead Movement for four major national, regional 

and international achievements in 2020 for her contribution in the field of Human Rights.  Melene was selected by Junior Chamber 

International (JCI) as one of the Top Ten Outstanding Young Persons of the World honorees in the category for World Peace/Human 

Rights. She was also selected by JCI South Africa as a Top Outstanding Young Person in South Africa and nominated by Avance 

_ÙÓíÀ ÀĚ ˪ʵʴʴ _ĆĚġ MĀæúĥÙĀġíÀú µĆÿÙĀ íĀ æĖíÎÀ ʶʴʶʴ˫ː MĀ fÎġĆÌÙĖ ʶʴʶʴˋ _ÙúÙĀÙ ĲÀĚ ÀúĚĆ ĚÙúÙÎġÙÓ ÀĚ ˨ʵʴʴ _ĆĚġ MĀæúĥÙĀġíÀú ·ĆĥĀç

æĖíÎÀĀĚ˩ ÀĀÓ ÿÀÓÙ ġëÙ ¢Ćē ¢ÙĀ úíĚġ Ćæ _ĆĚġ MĀæúĥÙĀġíÀú ·ĆĥĀç æĖíÎÀĀĚ íĀ ġëÙ ÎÀġÙçĆĖĴ æĆĖ ˨ZÙÀÓÙĖĚëíē ÀĀÓ -íıíú zĆÎíÙġĴ˩ ÌĴ Africa 

Youth Awards. 
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WLM FINANCIALS 2019- 2020 

 
   Contact Person: Ms. Melene Rossouw (Executive Director) 

Email: melene@womenleadmovement.org 
Tel: +27827537107 

Website: www.womenleadmovement.org 
 @womenleadmovement 

 

http://www.womenleadmovement.org/

